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CATEGORY INTEL PREMIUM WHITE SPIRITS

Sustainability is a key trend in the 
premium vodka category, where Amber 
Beverage Group (ABG) will soon launch a 
global sustainability-oriented initiative for 
its Moskovskaya Vodka brand, says chief 
marketing officer Pepijn Janssens. 

“We will be engaging with a global 
campaign about the important role trees 
play in biodiversity and offsetting our 
carbon footprint,” he explains. “We are 
proud to be taking positive action to 
improve the environment.”

Russia’s invasion of Ukraine has 
undoubtedly impacted the category. 
Janssens says: “Like every business, we are 
conscious of the impact of the economic 
challenges facing key markets. Much of 
our business emanates from retail sales 
and we predict that people will continue 
to treat themselves, even by making 
cocktails and entertaining at home.

“There is no doubt that brands such as 
our premium vodka Moskovskaya have 
benefited from the downturn in Russian 
vodka sales. We feared a backlash due 
to the name of our drink, but we worked 
hard to quickly and effectively point out 
that our vodka is made in Latvia, part of 
the European Union, using 100% EU-
sourced materials. 

“We have also supported our neighbour, 
Ukraine, with several donations and 
a special edition of our vodka to raise 
further financial support for the people of 
Ukraine. ABG was one of the first global 
companies to state that we were standing 
shoulder to shoulder with that country in 
its fight for independence.”

Philanthropic efforts increasingly 
a key consumer concern
One of the biggest names in the category 
of recent years has been Tito’s Handmade 
Vodka — which has “a loyal consumer base 
in markets across the globe, especially 
in the US, the Caribbean, Australia and 
throughout most of Europe”. 

Managing director, international, John 
McDonnell says: “Clearly, consumers 
are drinking better. People are also 
increasingly seeking brands that are 
produced with sustainability in mind, 
and companies that are good corporate 
citizens. I’m very proud that at Tito’s 
Handmade Vodka we don’t only make 
a great vodka, but we’re also heavily 
involved in philanthropic efforts and 

›› trend. We are particularly delighted 
to see our line extensions Finsbury Wild 
Strawberry and Finsbury Blood Orange 20% 
flourishing in Germany, and see a positive 
development in our export markets as well.”

Cocktails with savoury and umami 
notes come to the fore
Dunnet Bay Distillers’ co-founder and 
co-director Claire Murray says sweet 
flavours remain popular, but “we also see 
people enjoying more savoury and umami 
taste notes in cocktails”. 

She adds: “Our recently launched cocktail 
recipes include a black truffle negroni and 

support causes that are important to  
our consumers.  

“Sustainability is very important, and 
consumers recognise and appreciate 
brands that are committed to sustainable 
efforts. Our efforts include a solar farm 
— one of the largest privately-owned 
solar farms in Texas — that helps cover a 
substantial portion of our energy needs, 
and we’re also even able to put renewable 
energy back onto the local utility grid. 

“We also collect rainwater at our 
distillery to support our water usage 
for landscaping and for organic farm 
irrigation. And in terms of waste recycling, 
approximately 99% of our production 
packaging waste stream is captured and 
recycled in our production facility.” GDI

a drink we called a McRed snapper — a riff 
on a bloody mary — garnished with mini 
hamburgers and pickles.”

RTDs play a strong role in gin, too, as 
does the sustainability movement. Murray 
says: “People are increasingly interested 
in the provenance of drinks and want 
to drink better-quality spirits. This is 
where the classics come into their own: a 
martini made with a smooth vodka or gin 
using balanced botanicals goes down well. 

“We have introduced new expressions 
for our gin and vodka products and 
these have seen an enthusiastic take-up. 
We’re also seeing people react well to 
RTD cocktails like our all-Scottish G&T 
in a can made with Rock Rose Gin and 
Cushiedoos Scottish Tonic.”

Rock Rose’s McRed snapper cocktail plugs into the 
trend for umami and savoury taste notes
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